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This is a SAMPLE REPORT featuring 2008 data from one carrier.  
Current Analysis subscribers receive quarterly updates to this report  

including data from all four major carriers. 
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METHODOLOGY 
 

The data featured in the first two sections (Carrier and Manufacturer Price/Shelf Share Trending) report are based on 
Current Analysisô retail pricing service deployed at nationwide carrier retail outlets.  Current Analysis visits nationwide 

carrier retail stores and dealer outlets across 11 markets on a monthly basis during the first week of each month. 
 

The average retail selling prices featured in the report reflect each handsetôs two-year contract selling price at individual 
carriers after all applicable savings incentives. 

 
The SKU counts by carrier and vendor are based on each phoneôs availability in the carrier retail channel with the 

exception of dealer-exclusive models, which are also added to the report. 
 

Data collected from dealer stores (Best Buy, RadioShack and Wal-Mart) are excluded from the content of the first two 
sections of the report.  Dealer channel data are featured in the last section of the report only. 

 
The full version of the Current Analysis Quarterly Trending Report features price and shelf share trending data on the 

below carriers, manufacturers and channels: 
 

Carriers:  Alltel, AT&T, Sprint, T-Mobile, Verizon Wireless 
 

Manufacturers:  LG, Samsung, Motorola, Nokia, , RIM, HTC 
 

Channels:  Best Buy, RadioShack, Wal-Mart 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CARRIER PRICE / SHELF SHARE TRENDING 
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AT&T ï Price Trending 
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 The worldôs top handset vendor, Nokia, remains the low-price leader in the AT&T lineup despite the price hike 
observed from November to December amid the debut of the new 6650 3G clamshell smartphone ($69).  In 
complete contrast to its strong global device portfolio, Nokiaôs portfolio at AT&T consists of a few low-end bar 

and clamshell phones. 
 

 LG saw its average retail selling prices plummet from $99 (in June) to below the $50 mark (in November) as the 
carrier promoted its entire LG lineup (except the Vu TV phone) for under $50.  This has changed in December 
as AT&T picked up the Incite ($99), LGôs first smartphone in the US market and the Invision ($79) mobile TV 
phone.  LGôs average retail selling price at AT&T is just above Palm, whose Centro smartphone (three color 

SKUs) is selling for $49. 
 

 Samsung has been enjoying a steady price trend floating between $45 and $70 in 2008.  The vendorôs average 
price has actually been gradually increasing since October due to several new models hitting shelves with price 

tags reading $79 and above (the $199 Epix smartphone, $129 Rugby PTT phone and the $79 Propel 
messaging phone). Itôs noteworthy that although Samsungôs prices have increased, the vendor is enjoying 

tremendous marketing exposure through its new Propel messaging phone, which AT&T has been promoting 
with a buy-one-get-one-free for over a month. 

 

 Sony Ericsson, whose average retail selling price plunged to an all-time low of $38 in June, is ranked right next 
to Samsung thanks to the debut of the much-awaited W760 3G Walkman phone ($129). 

 

 Motorola experienced a drop in average prices back in November when the carrier cut prices on both the Z9 
and Q9 phones from $199 to $99. 
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AT&T ï Shelf Share Trending (SKU vs. Platform) 
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 Samsung is the undisputed shelf share leader in terms of both of SKU and platform counts at AT&T.  The 
vendorôs SKU-based shelf space (27%) is almost double that of the closest vendor (Sony Ericsson ï 14%) 
thanks to AT&T picking up several new models in the last quarter while keeping aged models like the SGH-

A737 (four color SKUs) slider on shelves. 
 

 LG (along with Samsung) has done a remarkable job of eating into Motorolaôs shelf space as its own share 
increased from 8% in January to 12% in December.  Motorola, on the other hand, saw its share plummet from 
22% to only 7% in 12 months.  Itôs noteworthy to mention that Motorola added only a single new platform (the 

Z9) to the AT&T portfolio throughout the year.  LG, on the other hand, enjoys a 16% share in terms of platforms 
(up 4% in December thanks to the debut of the new Incite and Invision). 
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 Pantech enjoyed a tremendous boost in shelf share, which more than quadrupled both SKU and platform wise 
as AT&T picked up several new Pantech models including the Slate (QWERTY), Matrix (QWERTY ï three color 

SKUs) and Flame phones in the last quarter. 

 

 
MANUFACTURER PRICE / SHELF SHARE TRENDING 

 
SAMSUNG ï Price Trending 

 

$0

$30

$60

$90

$120

Jan-08 Feb-08 Mar-08 Apr-08 May-08 Jun-08 Jul-08 Aug-08 Sep-08 Oct-08 Nov-08 Dec-08

A
v
e

ra
g

e
 R

e
ta

il
 P

ri
c
e

Alltel - $

AT&T - $

Sprint - $

T-Mobile - $

VZW -$

Copyright© 2008 Current Analysis, Inc. 
 

 Samsungôs average selling prices at Verizon Wireless has been higher than the vendorôs average prices across 
other carriers due to Verizon Wirelessô low-subsidy strategy.  Samsungôs average selling prices declined in 

August as the pricey ($299) SCH-I760 smartphone was discontinued in addition to the price drops observed on 
several other pricey models including the Glyde Touchscreen phone and the FlipShot high-end camera phone.  
Samsungôs prices went back up in December as Verizon Wireless picked up the new Omnia and Saga 

smartphones ($199 each) and the Renown ($179). 
 

 The most affordable Samsung models are usually found at T-Mobile, which is the most aggressive nationwide 
carrier when it comes to handset subsidies (T-Mobile had almost 40 models priced under $50 in December).  
Samsung was the subject of T-Mobileôs ñAll X Brand Phones Freeò campaign twice for two months in a row in 

March ï April and September ï October, when the average retail selling price of a Samsung phone was literally 
$0 after savings.  The vendorôs average price went back up as the promotion expired in November, and come 
December, T-Mobile picked up the touchscreen Behold ($149 ï two color SKUs), which further increased the 

average prices. 
 

 Samsungôs average price has been gradually increasing since October due to several new models hitting 
shelves with price tags reading $79 and above (the $199 Epix smartphone, $149 Eternity, $129 Rugby PTT 
phone and the $79 Propel messaging phone). Itôs noteworthy to mention that although Samsungôs prices have 
increased, the vendor is enjoying tremendous marketing exposure through its new Propel messaging phone, 

which AT&T has been promoting with a buy-one-get-one-free for over a month. 
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SAMSUNG ï Shelf Share Trending (SKU) 
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 Samsung has done a tremendous job of capitalizing on the opportunities in the market and succeeded to 
become the top handset vendor across all carriers.  The vendor enjoys more than 20% shelf space at every 
nationwide carrier (with the exception of Alltel, which will soon be a part of the Verizon Wireless universe). 

 

 Samsung offers a full range of handset portfolio featuring phones from all tiers and form factors at every 
nationwide carrier client.  Every carrier has at least one touchscreen Samsung handset for the high-end.  T-
Mobile offers the Behold (in two colors); AT&T has the Eternity and Epix; Sprint promotes the Instinct as its 

flagship handset, while Verizon Wireless carries the Glyde and Omnia. 
 

 While Samsung famously countered Motorolaôs RAZR by introducing dozens of thin phones in multiple colors, 
color SKU strategy has not been the driver for Samsungôs success in the market in 2008. AT&T is the only 
carrier client where Samsung phones can be found in rich color SKU options (i.e., the BlackJack II that is 

available in four colors).  At every other carrier, Samsung wins shelf space by platforms, not SKUs. 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 



QUARTERLY TRENDING REPORT 
DECEMBER 2008 

Copyright © 2009 Current Analysis, Inc.                                                            Page 8 of 8 
 
 

DEALER CHANNEL SHELF SHARE TRENDING 
 

BEST BUY ï Shelf Share Trending (SKU) 
 

3% 3% 3%5% 5% 6% 5% 7% 8% 6% 5% 5%
3% 5% 5%

17% 18% 18% 18%
20% 22%

20% 19% 20%
20% 15% 18%

27% 28% 25% 23%
21% 20%

13% 13% 10%
10%

9%
7%

4% 3%
1% 3% 2% 2%

3% 5% 6% 5%

4% 3%

5% 5%
6% 6% 6% 7%

8% 6% 9% 9%

10% 8%
1%

11% 10% 16% 14% 13% 15%

18% 18% 17% 16%
19% 21%

22% 22% 19% 21% 18% 13%
20% 19% 20% 19%

20%
21%

4% 4% 4% 4% 7%
5% 4% 4%

3% 3%
3%

4% 4% 4% 4% 4% 7% 8% 9% 7% 7% 9% 8%

1% 2% 2%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Jan-08 Feb-08 Mar-08 Apr-08 May-08 Jun-08 Jul-08 Aug-08 Sep-08 Oct-08 Nov-08 Dec-08

B
e

s
t 
B

u
y
 S

h
e

lf
 S

h
a

re
 (

S
K

U
s
)

UTStarcom -SKUs

Sony Ericsson - SKUs

Sharp -SKUs

Sanyo -SKUs

Samsung -SKUs

RIM -SKUs

Pantech -SKUs

Palm - SKUs

Nokia -SKUs

Motorola -SKUs

LG - SKUs

HTC - SKUs

Apple -SKUs

Copyright© 2008 Current Analysis, Inc.  
 

 Best Buy, the rising star of the retail arena for mobile handsets, offers two-year contract phones from all four 
nationwide carriers.  The selection of carriers, however, varies from region to region; all tracked regions offer 

phones and service from AT&T and Verizon Wireless, and Sprint or T-Mobile.  The retailerôs selection of 
postpaid phones has been as high as 100 SKUs (all four carriers total).  Best Buy also offers several high-end 

unlocked GSM phones from Nokia, HTC and Sony Ericsson. 
 

 A year ago, Motorola had been the top vendor at Best Buy with a SKU-based shelf share of 28% in February.  
Come December, however, the vendorôs presence shrank to an all-time low of 7% based on three to four 

models from T-Mobile and Verizon Wireless.  Best Buy has stopped offering Motorola phones from AT&T and 
Sprint. 

 

 RIM and Sony Ericsson capitalized on Motorolaôs decline as each vendor doubled their shelf share at Best Buy.  
Sony Ericssonôs increase is impressive in the sense that it only has two carrier clients, one of which (T-Mobile) 
offers only two SKUs.  The vendorôs aging W580i Walkman phone is still displayed in five color options at Best 
Buy shelves.  RIMôs gain is probably even more impressive as the vendor tied Samsung for the lead in shelf 

share.  Best Buy offers all major BlackBerry SKUs (except the 8800 series) from all nationwide carriers. 
 

 Samsung is the only handset vendor along RIM to enjoy presence with all four nationwide carriers at Best Buy 
stores.  The vendorôs shelf share ranged between 18% and 22% throughout the year except the month of June, 
when it had a small selection of phones from GSM carriers.  Incidentally, Best Buy also offers an exclusive color 
of a Samsung phone (the Rant in purple) that can be found only at Best Buy stores.  Samsung is also the most 

heavily promoted vendor at Best Buy. 
 

 LG enjoyed a healthy run at Best Buy shelves with a shelf share trend ranging from 15% to 22% in 2008.  
Notably, LGôs Verizon Wireless models make up for about half of the vendorôs selection at Best Buy stores. 

 

 Sanyo phones, which had a minor presence at Best Buy (3% to 7% share in 2008) were removed from Best 
Buy shelves in December. 

 
 


