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== What is Social Networking?
== EXxisting market landscape
== Who are the top players?

== What are the opportunities for service providers and players
In this new ecosystem?

== What options are available to marketers and brands to
leverage community

== Monetization models

== Looking ahead




What is Social Networking?

Inception - PC
Why is it so hot ?

A Primal need to belong

A Avenue to express oneself

A Media centric

Genres
A Shutterbugs-Flickr

A Schools-Classmates, myYearbook

A Ethnic-AsianAve, BlackPlanet
Is it Generational?

Who are the Top Players?
A MySpace
A Facebook

A YouTube

Subscription (in millions)

140
120
100
80
60
40
20

~ CENTER “0“

Somal Networkmg

L VEIO! ""Jtr be G 6‘

Bolt & _ ’_‘._

mGamma
'.".(“mqrpl % . @MMGU #, Music For
3 STUDENT R '

MySpace Subscription Base

2003 2004 2005 2006

2007




Defining Terms

Mobile Social Networking:

The act of generating and sharing media
content that ranges from a simple write-up to
an elaborate video feed via a cell phone,
enabling users to keep in touch with friends
and establish connections with existing and
potential users of the network. Members of the
network are sometimes the producer as well
as the consumer of the content.




An Overview of the Existing Mobile Social Networking Market

== Spurt in the usage of Mobile Social Networking sites in 2006-07
== Encouraging research provides validation

== Why is Wireless a Good Fit?

A Mobility-0 Al ways Ono Status

A Increases the stickiness factor

A Instant gratification

A 3G and GPS capable phones allow for better user experience and targeted advertising

== Big fixed internet players migrate to the smaller screen
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An Overview of the Existing Mobile Social Networking Market

== Current carrier -social networking site associations
A AT&T-MySpace, Whrll

A Sprint-MySpace, Sprint Lounge ,Jumbuck applications, mywaves, Whrll, LiveJournal, Rabble, Vox,
and Xanga

T-Mobile-MySpace(Sidekick), Facebook (Blackberry)
Verizon Wireless- YouTube, mywaves

== Mobile only social networking sites
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An Overview of the Existing Mobile Social Networking Market

== Internet companies and handset manufacturers join the fray
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== The rise of intermediaries results in new service genres

[ - -« -
o o o
+ Access your music library on your PC jex )
Access your friends’ music co llections ) z

Dver 100,000 channels of digital radio
'tk access to popular podcasts

=
LeSBoNohile SO0k EM




== Most prevalent method : subscription fees and data charges

== Advertisements
A Word of mouth advertising
A LBS phones
A Right place and time
A Data mining accuracy
A Demographics
I Prepaid market- Adinfuse, AdMob
A Mobile MySpace

== M-commerce
A ShopText, AirG
A Instant gratification
A New sales outlet for marketers
A Measurement tool




Accuracy, safety and privacy concerns

A Consumer privacy
I Facebook
A Safe economic platforms
A Block unfiltered user-generated content




Challenges

- WARNING

AHigh data costs \
ACustomer ownership \ /

ATransient target group CHALLENGES
APrivacy concerns : AHEAD

Current challenges
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Looking Ahead

== Targeted advertising
A Differentiate individual from the group

A Impulse purchases

== M-Commerce

A Affiliate models

== Vertical mobile social networking sites

A LinkedIn
== Heavier focus on user experience

== Open networks
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In Summary

== Mobile Social Networking is a force to reckon with

== Carriers and marketers should quickly address concerns like privacy
and safety

== Upcoming 4G networks and media capable devices will make mobile
advertising and M-Commerce ubiquitous

== The increasing presence of technology companies will lead to
consolidation and increase the competitiveness factor
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Competitive
Intelligence

| evel s the playing field
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